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Think before you speak—we have all heard what 
we need to know about communication, and we’ve 
heard it dozens of times.  Everyone writes about 

communication, even more talk about communication—
but no one thinks about communication.  Let me say this 
one more time, no one thinks about communication. 

If you Google communication, you’ll return roughly 322 
million pages—Google leadership and you return about 
half that—Google Brittney Spears and you drop down to 
13.4 million pages.  So clearly communication is a topic of 
much discussion.  But the topic stops at conversation—it 
never moves to the next step.

So what is the next step?  The next step is deliberate 
and continuous thought about how communication 
impacts our daily lives.  If you take the time to think 
about communication, there is no doubt in my mind that 
there would exponential increases in your effectives as a 
manager, mother, husband, friend, co-worker, and manager.

We have all heard the buzz phrases of business 
communication—active lessoning, seek first to understand 
then to be understood, concern for impact, use I phrases, 
open-door policy, paradigm shift, energize, synergize, 
touch base, win-win, offline—the list goes on and on. The 

ideas captured by these phrases are an important step 
to effective communication, but before you can actively 
lesson, you have to think about active listening, and before 
you can create a win-win situation, you have to think win-
win.

The key to developing good communication skills is 
developing the habit to think about communication—to 

http://www.caisoco.org
http://www.caisoco.org
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Business Partner to Manager Communication: Likes and Dislikes 
By Rudy Thompson, Dorman Association Management
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concern or to get a free and 
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Lawyers who know the law and the building codes.
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products, it can be hard to know what’s working and what needs to be fi xed. 
Hearn & Fleener’s team can help property owners and community managers 
assess buildings and solve defect problems when they arise. We’re here to 
help your home be the long-lasting investment you hoped it would be.

https://hearnfleener.com/
https://ehammersmith.com/
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Business Partner to Manager Communication: Likes and Dislikes 
By Rudy Thompson, Dorman Association Management

Prior to establishing a relationship with a 
management company, it is important for the 
business partner to confirm the proper point 

of contact within the management company and find 
out whom they should be communicating with.  This is 
important because many management companies have 
specific processes and or policies in place for dealing 
with business partner vendors and how they want their 
managers and business partners  to communicate.  This 
process varies from management company to management 
company; for instance, some are very strict when it comes 
to business partners stopping by the office unannounced, 
whereas others are not.

At times it is nice to have drop-in visits at the office 
as they bring a positive uplifting attitude and oftentimes 
come bearing gifts, which is a nice break for the office 

staff who spend much of their time dealing with stressful 
issues, this was really missed during COVID times.  
Although it is nice to have business partners stop by 
from time to time, it can also be very disruptive.  The 
management companies are usually very busy and when 
a vendor stops by unannounced, it can disrupt the work 
flow of the office.

The manager and business partner relationship is very 
important, the business partner can make the manager 
look like a rock star or a complete failure. Therefore, 
effective communication between the two is key to a 
successful relationship.

Dorman Association Management enjoys the 
relationships we have established with our business 
partner vendors and look forward to a more exciting 
2021. 

savings savings 
programsprograms  

Designed to enhance your community

David Graf 
dgraf@moellergraf.com

Tim Moeller 
tmoeller@moellergraf.com

ENGLEWOOD

COLORADO SPRINGS

(720) 279-2568

Experience the difference 
with team Moeller Graf

https://www.moellergraf.com/
https://msihoa.com/
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When you discover water damage, it is important to take action right away.
Follow these steps to ensure minimal damage to your property.

President’s Message 
By Tressa Bishop, USI Insurance Services LLC (formerly CB Insurance)
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President’s Message 
By Tressa Bishop, USI Insurance Services LLC (formerly CB Insurance)

It is true what they say. Communication is key. 
Communication can make or break relationships and 
strengthen or tear apart a Chapter. Moving from a 

100% virtual world in the first quarter of the year to a 
“hybrid” world where we are offering both in person and 
online communication for many Chapter events, there 
are bound to be some bumps along the road, but we’re 
committed to ensuring that each group receives a quality 
experience.

Being able to have a few outdoor events in May (Speed 
Networking put on by the Membership Committee) and 
July (24th Annual Tom Helgeson Golf Tournament) where 
our members can gather and communicate in person is a 
blessing that I personally took for granted just two years 
ago. It is wonderful to finally be together again on a more 
consistent basis.

The Board would like to invite our members to 
participate in our meetings throughout the year and 
communicate valuable input during the Member Forum 
portion of the meeting. The meetings are typically held 
the fourth Thursday of each month, with a few exceptions 
due to holidays later in the year. We’d love to see you 
there and hear from you directly on how we can improve 
our Chapter’s communication and drive results for our 
members.  After all, you all are the reason we are here! 
Please reach out to Julie Massaro, our Chapter Executive 
Director, at info@caisoco.org for the upcoming meeting 
details.

Sincerely,
Tressa Bishop
Board President, 2021 CAI of Southern Colorado 
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think before you speak.  A skilled businessperson and 
communicator recognizes the moments when they need 
to be conscientious and thoughtful about the language and 
style they use.  During heated conversations or important 
discussions, you must be actively thinking about what you 
are saying and how you are saying it, and in a similar sense 
you must be an actively engaged listener, seeking clarity 
and understanding.  

My staff is constantly amused by the banner attached 
to the headset of my phone—reading “seek understanding 
and clarity”—but I cannot answer the phone without 
thinking about the understanding and clarity that I seek 
in phone conversation I am about to have.  On countless 
occasions, halfway through the conversation, the phrase 
has run through my mind, and it has given me the single 
moment to assess my communication—to think before I 
speak—and this makes the difference. 

Every communication presentation and article is 
clichéd.  The simple truth is, the secrets of communication 
are obvious.  They’re just difficult to practice and follow.  
Take a few moments each day, and try and practice good 
communication and develop the habits that will make a 
difference.

It does little good to talk about communication, one 
must actively think about communication.  In the modern 
world of business we hear a great deal about strategic 
plan, mission statements, and setting objectives.  These 
incredibly important parts of a successful organization and 
illustrate the underlying theme where the true value lies.  
The underlying theme is one of preparation and thought, 
and if you can apply it to communication, you will be 
successful in any endeavor.  

About the Author

Craig Huntington is president emeritus of Alliance 
Association Bank (AAB). In his previous role as president, 

Mr. Huntington oversaw all aspects of service to 
homeowner associations and community management 
companies.

Starting in 2008, Mr. Huntington worked with the AAB 
team to provide superior service as well as the banking 
tools and innovative solutions that meet the needs of the 
community management industry.

For more than 30 years, Huntington has been active 
in the industry. Prior to joining Alliance Association Bank, 
he was president of Community Association Banc. His 
career in community management began in 1980, when 
he founded Huntington Property Services, a full-service 
property management company in Southern California.

A well-respected and distinguished industry and 
motivational speaker, Mr. Huntington has presented 
managerial, leadership and motivational presentations 
for the past 20 years. He has spoken at Community 
Associations Institute (CAI) conferences, management 
companies, executive retreats and strategic meetings in 
more than 25 states.

Mr. Huntington has served as president of the Channel 
Island Chapter of Community Associations Institute (CAI), 
and has been a member of the Board of Directors for 
the Nevada, Central Arizona and Utah CAI Chapters. He 
received his Bachelor of Science in Business from Oregon 
State University. 

continued from page 1
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     Repair Maintain Replace

 is one of Denver’s  – o�ering 
a wide range of roof replacement, repair & maintenance services for Commercial & 
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past 50+ years . We look forward to working with you.

303.804.0303       
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Using Technology to Communicate with your Boards
By Heather Smith, The Warren Management Group

The past year has brought a variety of hurdles 
when it comes to communicating. We have 
learned to navigate the waters of online meetings; 

mastered the features of platforms such as Zoom and Go 
To Meeting; become experts at mass eblasts to address 
systematic violations; and become crafty with digital 
images, charts, and graphs as we try to convey valuable 
information through a screen. We watched as the world 
shut down. We were not given the luxury of putting 
business on hold because day-to-day needs did not slow. 
With creativity and the support of others in the industry 
we kept things afloat through a year of quarantine. 

For many of us, this meant working from home with 
our children homeschooling in the next room.  We took 
each day a little at a time and learned to roll with the 
punches, trading time in the afternoon to tutor on algebra 
for late-night sessions to catch up on email. Over time 
our work hours became skewed and the lines between 
work and home became blurred. Board members learned 
that they could likely catch us on our cell phone late in 
the evening and homeowners caught the few unblocked 
calls that slipped out from our homes and saved our cell 
phone numbers.  

Now that many of us are returning to the office and 
striving for some resemblance of a pre-COVID workday, 
how do we reestablish our boundaries while still catering 
to the newfound flexibility that these online tools provide 
our homeowners?

Here are a few tips that I have found helpful:

1. Set Boundaries with Your Board

Speak openly with your Board about finding your 
work / life balance. Set rules for use of your cell phone 
and framework for when it is appropriate and necessary 
to contact you outside of business hours. Discuss the 
qualifiers of an emergency versus what is better emailed 
and added to the bottom of the list.

2. Redirect Homeowner Communication!

Send out a mass email reminding the membership of 
your office hours and what phone number or email to use 
for community business. State specifically that attempts 
to reach you by different means (ie. your cell phone or 
20 calls to different folks around your office) will not 
accelerate the process. 

3. Put it All Out There the First Time!

By taking the time to provide as much information as 
you can in the first round of correspondence, you can 
head off some of the questions that might later result in 
a back and forth. Learn from similar questions of the past 
and try to anticipate what questions may come next. A 
little extra time up-front may save you a great amount of 
time by avoiding back and forth later. 

4. Request a Response!

If you need a reply to an email, put the words 
“Response Requested” in the subject of the email. 
Remember, managers are not the only ones seeing an 
increase in email communication. Call attention to what 
you need loud and clear in the subject. 

5. Teach Them How to Use It!

Create a clear set of instructions for using your 
community website, client portal, or company app. By 
getting everyone onboard and comfortable with your 
online tools, you can streamline your communications. 

Our new normal does look different than pre-COVID 
times, and we have all learned that thinking outside 
the box, to accommodate virtual meetings to conduct 
business is a vital part of moving forward while being 
mindful of everyone’s health and not so normal schedules. 
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Reflections on Serving Community Associations 
By Joseph F. Smith, III, Esq., Burg Simpson Eldredge Hersh & Jardine, P.C.

Before I decided to go to law school, I interned 
at a small architecture and interior design firm 
that specialized in high-end, custom homes.  It 

was an ideal job for an aspiring architect.  However, for 
reasons I won’t bore you with here, I headed off to law 
school thinking that I would represent architects and 
engineers.  In hindsight, I have to admit that I had no 
idea what representing architects and engineers would 
really involve.  Fast forward to today, and I find myself 
in a career where, according to a 2013 Pew Research 
Center report, 34% of Americans believe lawyers 
contribute not very much or nothing at all to society, 
and only 18% of Americans said lawyers contribute a 
lot to society.  In an earlier American Bar Association 
survey, 51% of respondents agreed that “we would be 
better off with fewer lawyers.”  How’s that for public 
esteem?

Since 1999, I’ve worked with and represented 
hundreds of community associations faced with the 
daunting prospect of construction defect litigation.  
Reflecting back on these past 20+ years, I like to think 
that all of us who work with community associations 
(CAMs, management company staff, vendors and other 
product and service providers and, yes, even lawyers!) 
have a positive impact on the lives of the homeowners 
and residents we serve each and every day.  I also think 
we have an obligation to communicate the value and 
impact of community associations regularly to anyone 
that will listen.

Luckily for us lawyers who work with community 
associations, the studies mentioned above looked 
at the legal profession as a whole as opposed to 
our specific practice and don’t appear to reflect the 
opinions members of community associations hold of 
the lawyers representing their associations.  (I certainly 
hope that the owners and residents we work with have 
a higher opinion of the work we do.)

• Let me be clear.  Do I believe the collective we 
contribute a lot to our communities and beyond?  
Absolutely.  “Why?” you might ask.  Well, let’s 
start by looking at some other, far more positive 
statistics about what we all do.  According 
to CAI’s 2019-2020 U.S. National and State 
Statistical Review for Community Association 
Data:In 1970, there were 10,000 community 
associations nationwide.  Today, there are an 
estimated 350,000 community associations in 
the U.S., serving 27 million housing units and 74 
million residents.

• Between 9,000 and 11,000 new community 
associations are formed every year.

• There are 55,000 to 60,000 community 
association managers and 8,000 to 9,000 
community association management companies.

• Management companies employ about 110,000 
people.

• The real estate value of all community 
associations and their units exceeds $2.25 trillion, 
which is approximately 17-19% of the value of all 
U.S. residential real estate.

“The first thing we do, let’s kill all the lawyers.”
-William Shakespeare, Henry VI, Part 2
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At DeCarlo's Painting, Our Standard is Commitment to Excellence!

Specializing in HOA and Multifamily repaints Serving Colorado over 29 years.

Glenn D. DeCarlo

Owner/Operator 

719-495-1300

303-435-8076

• The estimated annual operating revenues for all 
community associations in the U.S. is more than 
$35 billion.

• 2.4 million Americans serve on a community 
association Board or committee.  Those members 
provide 86.7 million hours of annual service 
worth an estimated $2.4 billion.

• Annual assessments collected from homeowners 
total $96 billion.

• Colorado has 10,300 Associations comprised of 
2,311,000 residents, which makes it in tenth place 
with California and Florida in first and second 
places, respectively. 

• CAI, which was formed in 1973, has more than 
43,000 members.

I don’t know about you, but those numbers 
shocked me.  They tell me that the communities we 
assist, whether small or large, old or new, condo or 
homeowner association, represent much more than 
just isolated groups of people and homes with, at best, 
a local impact.  Instead, the work we do has major 
ramifications, extending beyond the physical boundaries 
of any single community.  We help our communities 
provide housing to almost a quarter of the U.S. 
population.  The communities we serve contain nearly 
20% of all housing units in the country.  We help our 
communities contribute nearly $100 billion to nation’s 
economy—and that’s just through annual assessments!  
Imagine what that revenue is when you add in vendor 
services, property taxes, utility expenses, and all 
the other costs that go into operating every single 
community. If we—and I do mean all of us—didn’t show 
up for work every day with a smile on our faces, and 
didn’t give 110% effort to the always-growing list of “to 
do’s,” where would our communities, and all the people 
who so heavily depend on these communities, be?  
Probably in pretty bad shape.

So, why do I do what I do?  Because, when faced 
with the potentially catastrophic consequences of 
construction defects, homeowners and condominium 
associations have very little bargaining power compared 
to developers, builders and other construction 
professionals.  Overworked and understaffed building 
departments can’t possibly watch every nail be 
driven, or screw set, or shingle attached to ensure 
construction complies with the plans, specifications 
and building code.  And Associations rarely have the 
resources to repair defects out of their own pockets 
or the know-how to begin prosecuting the legal 
claims they’re entitled to in an effort to make those 
responsible for the defects pay for the proper repairs. 
Most importantly, I represent Associations and their 
owners because, like CAI, I feel compelled to help 

719-465-3118
colorado-springs.certapro.com

Each CertaPro Painters® business is 
independently owned and operated. BUSINESS & COMMERCIAL SERVICES

PAINTING.
QUALITY.
PEACE OF MIND.

HOA COMMUNITY SPECIALIST

(303)792-5595
BURGSIMPSON.COM

Advertisement

Helping Communities Stay Strong

https://www.rowcal.com/
http://colorado-springs.certapro.com
http://www.burgsimpson.com
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(216) 314-9100
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Meet Your Community Association Banking Experts:

so you can focus on growing yours.

Innovating community association
banking solutions is our business,

Specializing in: 

No-Fee Lockbox Services1

ConnectLiveTM Software Integration 

Full Online Banking Services2

Online Homeowner Payment Portal

Lending Solutions3

Extensive Deposit Solutions4

1Funds deposited through the Lockbox will follow Western Alliance Bank’s funds availability policy as outlined in the Deposit Account Agreement Disclosure. 2Fees may be imposed for 
additional services related to online banking. Refer to Business Online Banking Setup and Authorization for more information. 3All offers of credit are subject to credit approval. 4Refer to 
the disclosures provided at account opening and the Schedule of Fees and Charges for additional information. Alliance Association Bank, a division of Western Alliance Bank, Member 
FDIC. Western Alliance ranks top ten on Forbes’ Best Banks in America list, five years in a row, 2016-2020.

|       allianceassociationbank.com

Top 10 - Forbes Best Banks

build better communities, and I like collaborating 
with community managers to help board member 
volunteers put their Associations in the position to 
provide the safer, properly-constructed homes and 
communities every common interest community 
homeowner deserves. 

Do I miss being an architect?  Sometimes.  Do 
I wish there was a day on the horizon when 
construction defect lawsuits, and my involvement 
in these suits, were no longer necessary because 
developers and builders would put more emphasis on 
quality and stand behind their projects when mistakes 
happen?  I sure do.  When that day comes, I might just 
go to medical school to become an ER doctor!  But in 
the meantime, I’ll keep working with the communities 
I’m lucky enough to represent. It is important for me, 
and so many other folks who help common interest 
communities across the country, to remember we are 
fortunate to have careers that allow us to serve the 
greater good and help common interest communities 
across the country continue to be what they are: 
juggernauts of real estate and related services and 
financial worth for nearly one-third of the U.S. 
population. 

continued from page 9 About the Author

Joseph F. Smith, III, Esq., Burg Simpson Eldredge 
Hersh & Jardine, P.C.  Burg Simpson helps community 
associations across the country maintain their financial 
stability by addressing defective construction or products 
in both new construction and major renovation projects.  
You can reach Joe at jsmith@burgsimpson.com. 

https://www.westernalliancebancorporation.com/
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Keeping customers involved and informed on the 
progress of any project is a critical component to 
customer satisfaction.

In our efforts to ensure consistency in the customer 
experience we provide, we have standardized weekly 
customer communication through what we call our 
“Customer Progress Report.” Putting together this type 
of report ensures that we identify ALL Stake Holders in 
a project that need to be kept informed. There is nothing 
worse you can do to an association client than to have 
an affected owner ask the manager or Board member 
a question they cannot answer because you have not 
communicated properly. Without excellent communication 
we cannot survive.

I was asked to write an article about communication. 
In my eyes, excellent customer service is the best way 
to ensure our customers return to us when they have a 
need. Communication is the only way to do that. Clear, 
honest and timely communication. You do no favors by 
shading the truth or not letting the customer know when 
something is not going as planned.

Another part of clear and honest communication is 
following up after every project with

customers and requesting feedback on how things 
went. Sometimes, if a project did not go as planned, that 
may seem like something you don’t want to do and will 
require the customer to relive the negative steps in the 
process. However, giving a customer the opportunity 
to give honest feedback can only allow you and your 
company to grow, as well as your relationship with that 
customer. People want to be heard and to know that 
someone will listen.  If they aren’t sharing feedback with 
you, they will likely share it with other people.

Merriam Webster defines communication this way: 
a process by which information is exchanged between 
individuals through a common system of symbols, signs, or 
behavior. We have many ways to communicate these days, 
phone calls, emails, texts, Facebook, Linkedin, to name a 
few. While we all may have our preferred methods, great 
communication likely occurs via all or most methods. 
And, more importantly, how your client prefers to 
communicate.

There is nothing more important to any business than 
honest, accurate, timely COMMUNICATION! 

Communication
By Diana Davis, BluSky Restoration Contractors, LLC

https://www.cit.com/cabreserves
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We are excited to announce that CB Insurance is now part of USI Insurance Services, one of the largest insurance 
brokerage and consulting firms in the world. 

USI insures thousands of communities nationwide. Our real estate specialists combine proprietary analytics, broad 
experience and national resources to provide comprehensive insurance services for the unique challenges facing 
community associations. We are proud to support CAI of Southern Colorado.

USI Insurance Services 
Colorado Springs, CO 

719.228.1070 | www.usi.com

©2021 USI Insurance Services. All rights reserved.

The team you’ve come to trust, under a new name you’ll come to love.

WWW.KERRANESTORZ.COM |  720.898.9680
370 Interlocken Blvd. Suite 630 | Broom�eld, CO 80021

FREE INITIAL CASE EVALUATION

2021 U.S. News - Best Lawyers 
“Best Law Firms”

Rebekah Watada Monica Uribe Danita GlennJeffrey KerraneMichael Lowder Heidi Storz

https://www.ochhoalaw.com/
https://www.usi.com/
https://kerranestorz.com/
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Celebrating 15 years serving Community Associations!  
 Class B General Contractor for 21 years 

 We handle ALL Roofing Types. 

 We specialize in Flat Roofs. 

 Property Condition Assessments 

 Insurance Claims Specialists 

 Maintenance & Leak Repair  

Mikey Brooklyn ● 720.355.0581 cell 
michel.brooklyn@myroofworx.com   

2283 Waynoka Rd., Ste E, Colo Spr, CO 80915 
719.434.6644 office 

WWW.DIVERSIFIEDPROP.COM 

Colorado Springs & Denver  | 719.314.4512 

info@diversifiedprop.com                                            

4325 N. Nevada Ave. Ste. 100 Colo. Springs, CO 80907   

DIVERSIFIED ASSOCIATION  

MANAGEMENT  

COLORADO’S LEADING 

HOA MANAGEMENT COMPANY 

 
 
 

POSITIVE COMMUNICATION AND TRANSPARENCY 
 
 

COMMUNITY-FOCUSED 
 
 

SOUND FISCAL MANAGEMENT AND GOVERNANCE 
 
 

 FAMILY-OWNED AND OPERATED 
 
 

Jan 12 Education Luncheon: January Jumpstart (VIRTUAL)
Feb 9 .............Education Luncheon (VIRTUAL)
Mar 9 ............Education Luncheon (VIRTUAL)
Mar 17 .........New Member Breakfast (VIRTUAL)
Apr 13 ..........Education Luncheon
Apr 17 ..........Board Leadership Development Workshop
May 11 .........Education Luncheon
Jun 8 ..............Education Luncheon
Jul 16.............Golf Tournament
Aug 10 .........Education All Day: Law Day
Aug 18-19 ..CAI National Conference – Las Vegas

2021 Event Calendar
(Dates Subject To Change)

Sept 9 ...........CLACsic Golf Tournament
Sept 14 ........Annual Meeting Luncheon
Oct 7 ............. Business Partners Fall Happy Hour
Oct 12 ..........Education Luncheon
Oct 13 ..........New Member Breakfast
Oct 16 ..........Board Leadership Development Workshop
Oct 22 .......... Bowling Tournament
Nov 9 ............Education Luncheon
Dec 14 ..........Year-End Celebration,  Awards,  
   ....................... Install Officers & Charity Donation Event

https://myroofworx.com/
https://www.diversifiedprop.com/
https://www.adllaw.com/
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406 Auburn Drive, Colorado Springs, CO
719-637-ROOF (7663)

We restore and repair 
multi-family properties, both 
steep and low slope. There is 
no project too big or too 
small; we have the proper 
team in place to help you.

Your Neighborhood Roofer

Complex Litigation  
 • Insurance Recovery  
 • Construction Defect 
Customized General Counsel 
Mediation & Arbitration Services

COMMUNITY ASSOCIATION LAWYERS
Complex Litigation

  • Insurance Recovery

  • Construction Defect

Customized General Counsel

Mediation & Arbitration Services

Gravely Pearson
Gravely  Pearson  Wollenweber  Freedman, LLC

102 South Tejon St Ste 1100 Colorado Springs, CO 80903
719-578-3394 • gplawfirmco.com

20
20

102 South Tejon Street, Suite 1100 
Colorado Springs, CO 80903 

719-578-3394 • pwflegal.com

community association lawyers

2019 & 2020

www.HeritageRoofing.com
info@heritageroofing.com

workorders@heritageroofing.com
(719)633-3473

We are among the top roofing contractors locally and nationally year after year because we are here to serve YOU!
We service the smallest work order to the largest reconstruction project you have! You can trust our service, 

longevity, and dedication to Colorado.

https://www.premier-roofing.com/roofing-services/mfa/
http://www.pwflegal.com/
https://holladaygrace.com/
https://www.heritageroofing.com/
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Warren Management 

BIG Service  
Small Business Practices 

Warren Management is the largest Association 
Management Company in Colorado Springs, but we 
operate like a small company in terms of service.  

We have 10 experienced Association Managers managing 
an average of five associations each. Managers at other 
companies typically manage over 10 associations. Our 
small portfolio size allows us to give our communities the 
individual attention they need, and we still offer all the 
resources and benefits provided by a larger company.  

 

    Full Accounting Services with Monthly Financial Statements 
        Regular Governance Inspections & Resolution 
             Partnership with the Board of Directors  
                  Each Portfolio Has a Full-Time Assistant 
                      Community Website Management 
                          Monthly Manager Reports 
                           Small Manager Portfolios 
                          Detailed Recordkeeping 

How We Offer the Best Service 

719-534-0266 

 

 

 

 

719.473.5000

Local expertise. Advanced technology.  
5 Star Customer Service.

www.associacolorado.com | partners@associacolorado.com

BRINGING COMMUNITY TO

COLORADO SPRINGS

https://warrenmgmt.com/
https://goblusky.com/
https://www.associaonline.com/locations/associa-colorado


7187 W. 79th Drive
Arvada, CO 80003

“THE VOICE OF THE COMMUNITY ASSOCIATIONS”
w w w . c a i s o c o . o r g

Tressa Bishop
2021 CAI SoCo President

CALMING CHAOS
THROUGH

COMMUNITY
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CAI Southern Colorado - 2021 Theme

http://www.caisoco.org

